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ABSTRACT

Scott Ronaghan
The Relationship Among Sports Reporters,
Coaches and Sports Information Directors
Reparding Smdent-Athlete Interviews
Anthony Fulginid
Master of Arts Public Relarions

This thesis sought (o determine if sports information directors were preparing their
student-athlctes for media interviews. The author surveyed SIDs snd smdent-athletes from
10 different ECAC institutions sponsoring men’s basketball, Alsc surveyed were
newspaper reporters who cover the respective schools. A major portion of the survey
wvolved the amount of media training SIDs conduct for their stucient-athletes.

Two-thirds of the 18 SIDs said they wained their student-uthletes for interviews.
The most commen technique $IDs used was one-on-one meetings with the studeni-
athletes. Representing the team in a positive light was the most common subject stressed 10
the student-athlete by the SID.

Over 70 percent of the SIDs said the head coach does not have the final say fora
request to imerview their student-athletes. About hall the 5105 said they have the final say,
"whereas almpost half the student-athletes indicated they have the final word.

Of the 18 SIDs surveyed in this stady, close 1o 50 percent said they were doing a
good job preparing student-athlete for interviews. More than 60 percent of the student-

athletes said their SID was doing a good job, while over 70 percent of the reporters

indicated the SID was effective at preparing student-athletes for interviews.



MINI-ABSTRACT

Scou Ronaghan
The Reladonship Amonyg Sports Reporiers,
Coaches and Sports Information Directors
Regarding Student-Athlete Interviews
Anthany Fulgimit
Master of Arts Fublic Relations
This Lhesis sought Lo determine if sports infarmation direciors wers preparing themr

student-athletes for media interviews. Two-thirds of the 1§ SIDs said they trained their
studeni-athletes for interviews. The most cormmon technique STBs used was one-on-one

meetings with the stadent-athletes. Over 70 percent of The reporters indicatad the SIE was

doing an effective job at preparing student-athletss for mterviews.
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Chapter One

Importance of the Study

The process of rraining and educaring smdent-arhleres w deal with, the media is
often overlooked at many colleges and universides.! It is important for the sports
information directar w keep the smadent-athtates on their toes at all nmes 1o simardens
invRlving the media, Sportg information duectors (S1D) are (i public rglationg people
for the college. They are responsible for promoting and publivizing intercollepiate
sporis at colleges and oniversities. Tt is their job o lat student-athlates know that
besides themselves, they are representing the leam, athletic department and the
whote instumiion.

Rager Valdigernd of the University of Notre Dame explainad the sole of the SID in
the relationship between the student-zthlete and the media.

The SID should brief players so they wnderstand what interviewers are sceking,
what malkes for a good and bad interview and how o treat members of the media.
Interview situations often create lasting impressions on writers and
hroadcasters. Positive reactions on their past subtly may influence future

handling of stories regarding athletdes at {ithz) school.?

TBren Mendel, "Merha Maters ™ Athletic Management, November 1992, po 12,

2 Roger Valdiserri, Associate Director of Athletics, University of Notre Lame, “Dutics of the Modem
SID ... As Yiewed by a SID.” NCAA Pubiic Refasions and Promoiions Manual, Toly 1985, p 11
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Marvin West, former sports editor of Soripps Howard News Service, agreed with
the vital role the S10 must play in e relationship between the sindeni-athlers and
the media. “(5IDs should) teach playeis W0 communicate . . . and brief them on
expectations and advantageous reactions - 4 hitle more than a ves or ne.” West alsa
stressed the Fact that STDs need to explain ro smdentathlewes the funclion of the
media in collcge athletics. Tle said SIDs shonld explain the function of the media as
1hey want student-athletes to understand it In o way, the SIT2 can be the most
valuahle teacher in the school

Emhleen Hessert, founder and president of Sports Media Challenge, a company
that trains all levels of athlews on handling madia sitwations, cxplamed the
importance of preparing student-athletes for interviews i a Nevember 1992 issue of
Athletic Managemenr. “Media skills are critically nocessary. You can’t just throw
kids in front of the madia without some gort of training.™

Shawn Brennan, S0 at Iona College, sad he rzalizes waching athleres the
proper intervicwing skills is a subject that negds 10 be emphasized morg ar the callege
lzvel It is almost an afterthought at some colleges. Some athletes simply do not
krow what is the right thing 1o say or the wrong thing ™ Brennan also pointed ot that
siudent-athlates need to know who they are represculing when they talk with the
media, “We try to el our student-athletss o put themselves in the best possible

spollight, but 1o aiso remember that they are representing the (cam, the athletic

3 Myrvin West, Spocts Editor, Seripps Howard News Service, “Duties of the Modem SID . . As viewe:d
by a Sportswriter " NCAA Pubiic Relgrions and Promaotions Moanal, july 19565, p. 13

4 Bret Mendel, “Media Matiers.” Arhleric Monagewment, Novenbear Lo, 12



deparument anc the entire nsutution,”>

Mike Kern, a veteran sportswriler [or the Philadelphla Daily News, has heen
conducting inlerviews with college athletes for the pust 14 yoars, most recently as
the hear writer covering Temple University [oothall and men’s basketball. Kem saic
that the author would probably find that most athletes at Division I athlelic programs
can ususlly handle themselves in interviews with the media. Kern expliained, “Most
Divigion 1 coliege athlzies who have been in the spotlight since high school do not
have a problem dealing wirh and understanding the media.”t

However, Kern did srete that there have been times when he has conducted an
interview when the athletes either weren’t prepared for the questions or were
uncomforiable speaking to a reporter. He agreed with the idea thar all smadens-
athleres should have media training. “SIDs or even a trzined speaker shoold ik o
the athlztes and t=ach them the fighl way to conduct themselves in interviews ™ Kem
gaid thot in order for an interview to run smoothly, somestines athletes no! only have
10 be told whar kinds of guestions to expect, hut what 0 say or do when & certain
situation arises.

Severzl 81Ds on the Division 1. 1F and I level had responses as to how much
hands-on involvement is required in student-athlete media raining. Ken Cerino, SID
at Springfield College, stated that it was his responsibihty 1o make sure all the

student-athlzles at the school were brieted in the preseason oo how to handle

% Shawn Arennan, Sporis Information Direcior and Asslstane Atileue Dirzewor, fona College, elephone
conversarion with Scon Ronaghan, November 7. 1996,

& Mike Kern, Sponswnter, Phladelphio Daily News, lelephone conversation with Scott Ronaghan,
Movember 7, 1996,



themselves in interviews.” The SID ai East Stroudsburg University, Pete Nevins,
also said 1t was his job to manage all media relanong pertaining (@ sindent-athletes,
including media training and acting as the lizison between the stwdent-athletes and
the media.®

Will Hancock, SID at Oklahoma State University, said that although student-
athletes at the Davision I level seem 1o handle themselves praperly In nterviews,
media raining is a key component of the S$ID%s job at any level® The author used
ingight from SIDs at different schools w establish the amouat of direct involvement
the SID had in preparing student-athletes for mterviews. Of the 10 SIDs selected for
an initial response on this particular topic, all 10 SIDs stated they have some form of
media training for student-athletes, whether it was through o preseason seminar or in
onc-on-one briefings.

Three other cument and former SIDs, Dan Sullivan of Monmouath Undversity, Ed
Carpenter of Boston University and Al Shrier of Temple University, members of the
College Sporis Information Directors Association (CoSIDAY Hall of Fame, stated the
importance of the perception of student-athletes 1n the media. CoSIDA s an
organization made up of SIDs and athletic professionals that addresses {opics
concerning the sports media profession. The organization publishes a monthly digest
that discusses various topics in sports information and athletic administration fistds.

They also sponsor a yearly seminar that enables sporis media professionals from

7 Ken Cerino, Sparts Intormation Ditector, Springfield College, telephone conversation with Scott
Rongzhan, November 7, 1996,

8 Pewe Neving, Sports Information Director, Fast Stroudsburg University, telephone conversation with
Soou Rooaghan, November 1, 1996,

9 wWill Hancock. Sports Information Director, Oklahoma Stale University, electronic mail conversation
with Scott Ronaghan, Novernber 2, 149945,



ACTOs8s the country o discuss issues and promowe new ideas. Bach of the
aforementioned sports media professionals confirmed the importance and value of
educating smdent-athictes how to effectively communicate with the media,

Sullivan, the assistant athletic director for marketing at Monmouth, was the
farrner SID a1 New York University and Marist College. Sullivan suggested that
sludenl-athletes should be made aware of the fact that it's their responsibility o
represent mare than jusr thear own image, but the institolion’s as well "Stodent-
athletes are basically spokespeople for the college or university. When a studeni-
athlete can speak ciearly and articulate their thoughts to the media, it enhances the
educarional image of the school."10

Carpenter i3 the ST at Boston University and also the former president of the
CoSIDA hoard of directors. He said it is important For student-athietes 1o cooperate
with the media to enhance the public perceprion of the schoal, "When student-
athleles cooperate with the media they can help bring about more publicity and a
positive impression of the school." 1

Shrier has been working in sports information and college athletics [or the past
43 years. He believed thar reaching swudent-athletes to properly communicate with
the media is part of the overall sducation process. "Student athletes have o boe
prepased for their future, whether they remain in athletics or not. I shoubd b part of

the education expericnce that students learn how to speak clearly and communicate

10 Dan Sullivan. Assistant Athletde Director for Marketing, Monmouth Universiry, telephone
conversation with Scoti Ronaghan, Oclober 30, 19496

11 Ed Carpenter, Sports Information Director. Boston {Tniversity. relephane conversation with Scott
Ronughan, Movember &, 1996,



effectively."12

A master's thesis written in 1989 by Glasshore State greduate Joseph Rassi
entitled, "Teaching the Student-Athlete 1o Deal With the Media,” concluded that
media raining needed tc be stresszd more al the coilzgiate level. From his research,
which included a survey responded to by SIDs at NCAA Division I colleges and
universities, Ross: made several recommendations that SIDs should follow in
educaling student-athletes how to deal with the media. Based on his research. Rossi

summarizad;

The findings indicale that many major college and university athletic programs
expose their students to electronic and print media serutiny without proper
trzining . colieges and universities must place greater emphasis on media
relanons training for student-athletes through mandatory public speaking and
interpersonal skills courses, the printing and distribution of media-relations
handouts . . . and role playing seminurg 13
Although Rossi did conduct a legitmate sarvey o selicit input from SIDs, his
study did not establish criteria that the media and student-athistes could use in the
communication process. This study sought input from the three major groups involved
in the swdent-athlete and media relationship - SIDs, student-athletes and reporters,
The research done in this study produced a decument ef guidelines that SIDs,
student-athletzs and the media could use as a reference for media maining. STDs will
be able to use this document of information to teach smdent-arhleles proper media

skills, Swdent-athletes can wse the recommendations from t:is study to enderstand

the echnigues they will need to learn in prepasing for intervicw sessions. This

12 Al Shrier, Special Assistant to the Athlefic Director, Temple University, telephone conversation with
Scoit Ronaghan, November 6, 1994,

12 Joseph Rosst, Teaching the Studenr-Arklete to Deal Witk the Meclin, 1959, Abstract



document will also enable the media w get a better understanding of their own

elationship with the smdent-athletes they interview end wille aboul

Statement of the Problem

For many collegiats student-athletes the zame does not end on the playing fizld.
Ther are additional responsibilities swdent-sthictes have (¢ meet that po beyond the
boundaries of competiden. Student-athletes are not only representng themselves, but
also their team, athletic department and the entne institution. Cne of the most
impartent ways for student-athletes o enrich the perception of the schoot and athlege
program is through the media. A poaiive Interview with the local newspaper can
atablish a strong perception of not only the athlelic programs, bur rhe overall view of
the instilution. A negative situation, however, con have a derimental eff=ct on the
public perceprion of the 12am. the athledc program and the school,

For example, in 1996, » Rytgers-Camden baskathall player was guoted in an
interview in The New York Times alter a4 loss as saying, “Program? This is not a
program. I8 just a tearn. A bunch of kids thrown wpether to come out and play.”14
A gtmement like this not only huorts the morgle of (e team, but it also provides a
basig for further scruliny by the mecia and public of the athtetic program and ultimately
the school administration.

Student-athlews must be able 1o handle themsclves in intervisws wirh the
media, whether on a one-on-one hasis or in frone of a group of reporters. It is the
responsibility of the ST ar each institution to make surz smdent-athletes are properly

trained for their media encounters, “The 51D hus 1w provide training in media skills that

14 William C_ Rhoden, “Paying for neglect with 100 conssoutive Josses ™ The New York Tinwes,
January 28, 19496, Sec. 8, p. 12.



cach student-athlete can use for interviews. SIDs need input from all levels - the
school, the media and the student-athletes -about necessary communication skills.
Instght about these media skills can help the SID properly prepare smdent-athletes
for interviews.

Whal are the criteria for teaching stedent-athletes proper communication
techniques in interviews with the media? Detuiled conversasions with well-respected

current and former SIDs and sportswriters form the basis for this thesis.

Delimitations

Previous research and interviews with experienced sporis media professionals
revealed there is a limited amount of literature related to the sports information feld.
As a result, the results and conclusions of this study will be based on the returmed
surveys of 5IDs, student-athletes and sportswrilers.

This study does not include responses from college officials, athletic directors or
coaches. Although these figures have an impact on educating student-athletes how to
effectively communicate with the media, this study concentraies only on those
individuals who have hands-on experience in media training and mnerviewing. A study
that provides insight into the role a coach or college administrator plays in the
relationship between the student-athlete and media would be 2n excellent topic for
furure research.

Another limitation of the study is the absence of elevisicrn and radio jownalists
in the surveys. The study concentrates only on print media (newspaper reporters).
The schools sclected receive the most coverage and publicity via the print media. The

study dealt with the relationship between a single medium, pring, and the studeni-



athletes they report on.

Purpose of the Study

The purpose of this study was Lo obtain practical insight into criteria sports
information officers at selected Division I, IT and YIT institutions in the Northeast use
to educate student-athletes to properly conduct themselves in interviews with the
print media. The conclusions from this study can give stundent athletes, SIDs and the
media a better understanding of the most important wpics in preparing student-
athletes for interviews.

The avithor hypothesized he will find that at Division I institutions there is more
cxtensive media training because of the high level of media coverage. The authar also
hypothesized at the Division IT and 0T level, there will be less STD involvement ig
media training. However, at all three Jevels, the author hypothesizes that SIDs have
the available resources to train student-athletes for interviews, bar do nor take full

use of these respurees.

Procedure

The author conducted searches for relevant literature through computer
databases listing books, periodicals, newspapers and dissertations at the Library at
Rowan University. In addition, the author also searched the [nternet for pertinent
information using various search engines. In looking for information through the Lbrary
databases and the Internet, the author searched sports magazines, sports media
journals, newspapers, education magazines and journals, NCAA publications and
anything related to sports information or media trajning at the college level.

Telephone interviews with sports media professionals ware conducted for further
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information on the subject. The author spoke with SIDs and athletic administrators at
Division 1, II and It institutions. The school list comprised East Stroudshurg
University, Boston University, Monmouth University, Oklahoma State University,
Georgetown University, lona College, Temple University, Murist College. Springficld
College, Rowan University, Texas A & M University, Rider University, Pace
University and Manhattan College. The author also spoke with sports journalists
from Gannen Suburban Newspapers (NY), The Philadelphia Daily News, The
Philadelphia Inguirer and several members ol the Philadelphia Sportswriters
Agsociatlon.

The author used the available literatore aind conversations with the sports media
prolessionals as a guide 1o developing the rescarch for his study. Insight from SIDs,
athletic administraiors and sports journalists enabled the author to pursus research

through different avenues in intercollegiate athletics.

Terminology

Student-Athlete - A student at a college or university whe participates in
intercollegiate athletics. Student-athletes receive media attention and publicity for
their accomplishments and [or their failures on and off the Reld.

Sports Information Director (SID) - Thig individual publicizes and promotes all
varsily athletic teams at his or her ingtitution. The position involves the supervision
of all matters concerning media relations and puhlic contact. This person is
responsible for preparing student-athletes for interviews with the media. The job also
entails writing news releases and media guides, recording statistics and event
coverage. The sports information director is often referred to as the SID. This

abbreviation will be used throughout this study,
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Media - Channels through which a message is relayed to the public. The most
common media inslude television, radio and print. For the purpose of this study, the
ierm “media” will represent the nowspaper sports reporters wha cover intercollegiate
athletics.,

Imstitation - Colleges and univarsities ares eommonly referred {o as institutions of
higher leaming. Throughout this study, iestitution will often be used o repressnt the
termms “college” and “university 7

National Collegiate Athletic Association (NCAA} - The large goveming hordy of
intzrcollegiate athletics For colleges and universidges in the United States. T ig
comprised of three ganeral groups of team competlion classifications from institurions
across the country. The three groups are kuown as Division T, Division {7 and
Division I In moar arenag, this association is known as the NCAA and will be
referred 10 a8 such throughout this study.

Division I - All insdiotions must award financial aid o studert-athletes in the form of
athletic scholarships to al Isast 19 males and 19 females. Each schaol must offer z
minimum of seven zll-meale or mixed wam spoits and seven all-fomale sporis, or six
all-male or mixed ieam sports and eight all-femaie sporrs L3

Dhivision TI - All institurions ace allowed 1w award financial aid to studens-athleres in
the o OF athletic scholarships, but on a more madest basis than thar penmitied in
Divisron L Each s¢heol must offer @ minimem of four tnercollegiare men’s spotts and
four intercollegiate all-female sports. 16

Diviston YT - Insutunons are allowed o award Enancial aid to student-athletes based

only on the financial naed of the eeipient. Each school must offer a minimum of four

16 “Divisicn Membership.” 1993595 NCAA Manua, 1595, . 361-3G4

i [hid. p. 370373,
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intercellegiate men’s sports and four intercollegiate all-femalz sports.t?
Media Training - The process of equipping student-athistes with the proper
communication skills so they can perform well in interviews with the media.
Interview - A meeting or process in which a sports journalist asks a serious of
questions to a student-athlets to pather information for use in a publisked article

writlen about the individual, team or particular athletc contest,

17 Tbid. p. 374-377.
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Chapter Two

The avithor divided his research into three main areas of interest on the topic of
derermining the criteria sports information directors (510 ¢on wee to prepare student
athletes for media interviews. The areas mncluded previous research in this area,
information ebour National Collegiate Athletic Associalion (NCAA) resonrces and
informarion from the College Sports Information Directors of America (CoSIDA) and
ils research.

Darta senrches for relevant literature were conducted through the compinen
datahases at the Library at Rowan University. The author searched the Inlotrack
Penodical Database System, the Dissertation Ahstracts Tnterpational (DAI) and the
CD-Rom catalog for books, periodicals and newspaper articles. The Tnternet provided
search engines 1o find journals, magazines, newspapers and ‘Weh sites containing
information on the topic. Temple University's on-line library database was also
searched for pertinent literature, theses and dissertation abstracts. Subject keywords
used during the library and Interner searches were: sports fonnation, sports media
relations, sparts public relations, media coaching, media training, student-athletes and
media (traming), college athletics, College Sporws Information Directors of America
(CoRIDAY and media (training), National Collegiate Athlatic Associztion (NCAA)
and media (oraining), CoS1I0A and media relations. NCAA and media relations, and

media scrutiny and eollege athleties.
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Input from SIDs, sports journalists and athiedc administzators on the topic led
the avthor 10 contact the NCAA and CoSIDA for availahle resources and literature,
The NCAA, the governing body of inercellegiate athietic in the United States,
published the NCAA Public Relations and Prometion Manuc! in 1985, Az excellent
reference manual for SIDs. journalists and college administrators, it containg “how
10" articles on various topics such as operating a suceessful SID office, publiciry,
marketing, hosting a contest, special eventy and media relations.  Articles contained
in the manual were written by various SIDs, newspaper and television reporters,
editors and producers, athletic directors and college administrators.

Two articles in the NCAA Public Relations ond Promaorions Manual address the
topic Of preparing student-athletes for media interviews. In an ardcle entitled,

“Duties of the Modem SID . . . As Viewad by u SID.” Roger Valdiserri of the
University of Nowe Dame described how the STD could improve the quality of student-
athlete interviews with the medin. Valdiserr stregsed that SIDs must be prepared to
make student-athletes available to the media on a continuing basis. “Policies must be
established regarding game-week, pregame and postgame inierviews because nothing
frustrates mediz representatives more than not being abls to pein access o those
individuals.”1%8

Valdiserni emphasized student-athlere prepavadon for interviews as an
important part of mediz relations. “Sports information directors should brief players
30 they understand what interviewers are seeking, what makes for a good or bad
mterview ang how to treat members of the media.” He also said SIDs should prepare

student-athletes for media interviews bhecause interviews result in public impressions

18 Roger Valdiserri, Associate Direclor of Atbletics, University of Netre Dame, “Diries of the Modern
SID . .. As Viewed by a 8ID." NCAA Puklic Relodions and Promotions Maraol | Tuly 1985, p. 1.
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of the instiiution.

Interview situations often create lasting impressions an writers and
broadeasters. Posilive reactions on their par subtly may mafluence fature
handling of stories regarding athletics at the college. Special care should he

taken (o make sore these silvations are handled successully 19

Marvin West of the Seripps Howerd News Service explained a sportswriter's
view of student-athlete preparation for media interviews in the NCAA Public
Relaripns and Promotions Manval, Wesl sugeested that SIDs teach players o
ehaperate with the media instead of allowing them o avoid interviews. “Coach key
players W cooperate instead of retreating (o waining rooms or other hideowss. Trade
this courtesy for a touch of sensitivity and understanding of the media 20 Hea also
said scheduling meetings with student-athlees can improve ganeral orpanization and
protection of those mvolved, “Teach players o communicate. Praciice with freshmen.
Brief them on expecrations and advantageous reactions - a ltle more than a yes or
no."21 West said that explaining the funetion of (he media w0 the stodeni-athlete can
make the S the “maost valuable teacher in the sehool.”

Althgugh Valdiserri and Scripps otfered practical insight on preparing student-
athletes [or media interviews. they did not provide acial techniguss that can be uscd
by 51Ds in media training. In contrast, CoSIDA otters 15 mesbers the opportunity to
share ideas and technigues through its monthly digast and suimmer workshop

programs. The arganization has over 1,600 members o sports information

18 Ihid, p. 11.

20 Marvin Wesl, Spons Bdnor, Serippr Hovwgrd MNews Service, “Dutdes of the Modem SID . . . As
Viewed by a Sportswriter.” NCA4 Public Relotions und Promations Monual, July 1983, p. 12

21 [bid, . 12
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prafessionalg, Each SID or assistant S10 can beeome an active member for an annual
tee of $35. Any athletic administrator in intercollegiate athletics whose dulics are
retatad 10, but not part of, spors information can become an associate member for $40.
A siudent enrolled in a college or universily and employad in the sporis informetion
office can be a member for an annual fee of $25.22

Twe privileges of being a member of CoSIDA nre the CoSIDA Digest and the
annuel digetory. The digest contains instroctiens and suggestions for improving the
sports information office, job openings and new appointments in the field, and
wformation on the annual CoSIDA convention. The directory contains the names,
addresses, elzphone, fax apd sports hotline numbers of the SIDs and assistant SIDs
at all four-year schools in the ULS. and Cunada and jonior colleges in the U.5. A listing
of ail athizne conferences, national sparts ovgamizations, masazines and news
services and athletic associations also appear in the dircctary.

The CoSIDA convention serves as a valuable source For those interested in new
and betier ways of improving public elations. The workshop enahles SIDs whe face
similar problems 10 obiain help. Its purpose is to give members the oppertunity to
hecome more proficient in their jobs by providus up-to-dale technigues for impraving
publications, promotions, communications ond medis relations icchniques.23

In 1995, media relations speeialist Andrea Kirky preseniad her ideas on media
training for smdent-arhlates to the CoSIDA summar workshop in Denver. A former
ABC sparts broadeaster, Kirby's list of clients includes polfer Joha Daly, the 1996 U5,

Olympic Team, the NBA's Seattle SuperSomes and Lawrence FPhilips of the NFL's St.

22 104797 College Spons [nformation Dircelors of America IDnreetory,
p 1D,

23 CoSIDA Thgesi, April 1995, p. 13.
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Lowng Rams. Kirby discussed various madia relations technicues $10s could use in
preparing student-athletes. “You don't have to @l them whar w0 say. You have to
tcach them to retax, o el their stories, Lo make aye contact, 1o be themselves. "4
Kirby advised 11 15 not 0 much whal athlews say, but how they go aboul saying it
she noted student-athletes words accounted for only seven parcent of o viewer or
reader's perception. Tome of voics was 38 percent, while body langage accopnted for
35 percent. Kirby also emphasized three steps far dealing with a controversial
question.  She advises sudent-athletes w follow her ABCs. “*A” slands for ‘T can’t
answer your question; “B7 stands for ‘because (gve reason)’; and 'C7 is ‘hut T can refl
you (this) "2 Kirby's strategies and expartise establish important guidelines for
media taining, but her methods are suited move [or (clevision interviews. This study
focused more on newspaper raporting,

fxtensive research on preparing adiletes, both college and professional, for
media inerviews was conducted by Kathleen Hessert and the Sports Media
Challenge, Hesserl is a cortified professional spealeer, tainer and consultant. She
catablished the Sports Media Challenge, s naticnally-renownad speaking, training and
consulling arganization based i Chatlotte, NC, w help athletes, coaches and other
sports professionals improve their communications skills. Hesserr's st of clients
includes Nike Sports Management and the University of Note Dame. She is the
author of "Winning the Media Game: A Guide for NFL Players” and “Power Training:

How (o ' Win the Media Game 28

23 CoSIDA Workshop Guide (Denver), Tuly 1295,
26 Thid.

76 “When Winning fust Isn't Engugh.” www/hittp: spavis.nediachallenge com
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Hesserl described the mogt frequent mistakes athlstes make when inlerviewed.
Her sight most common intervicw errors ars as follows,

* Allowing the reparter controf over the confent of the interview,

Hessert suggests that athletes have their own pringiple abjective.

= Rowmbling for several minutes before stwiting your position.

State your point in 20 seconds or less 10 avoid being paraphrased, misquowed or
taleen Qut of context.

= Sending inconsiSIent meisages,

Your words say one thing but your voice and body languape contradict the
messane,

* Aftwing reporiers andersrand.

Reporters don't always understand the topic or game as well as you do.  Educate
them when necessary.

* Spealking in generaliivs

Precisely explain what your story mesps w the average viewer, reader or
lislener.

* Failing o undersrand who your cudience is o salsfying its needs.

Audiences are askdng “What's in ir for me?  Answer them.

v Lack of ndegquate preparanion did rehearsal of shot spoty and questions o be
asked.

Il you haven’t anticipated the probable story angle and how to respond, you have
80% chance of being canght off guu.?7

In addition, Hesserr gaid desipning interview preparation checklists can help
improve eommunications during interviews, Some of the topjes Hessert stressed
were detdrmining the angle of the interview and interviewer, lziloring answers to the
praper audignée, emphasizing threz main points you wish (o make, covering difficult

quesnong that may be asked and focusing on anz concise answer that conveys a

27 “Eight Most Common Taterview Errors.” Mitp: wwwifspurts. medinchalienme, com
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theme 28
Perhaps the most useful advice on madia maning for atbletes is summarized in
the Sports Media Challenge’s Pocker Guide 1o Media Success. Six pointg give
arhietes advics on how to properly communicare during interviews:

+ Bg Yourself

Dom't sifen up. Relax and share your enjoyment in the sport. Be human.

2 20 Second Rule

Make your point in 20 seconds or less. Elaborate if there’s time, interest or
need.

= Be Precise

Avod generalities Use specific cxamples that clarily arné make people cace
aboul your view.

“ Don't be Baired

Never start an argument with o reporter. Remain calim ot all costs.

« Don't Use Jargon

Use words that the general public can understand. It builds audiences and fang
in the stands.

= Don’t Forget: You're Always On

If you can see a microphone, camera or reporter’s nolebook, assume your words

and actong are being recorded.??

The Sports Media Challenge offers several techniques for SIDs o use (o help
prepare student-athletes for media inerviews. Although the methods mentioned
above are practical. they deal wilh more “big time” collage athletics, This thesis was
inleresied in soliciting ideas from the STDs, studenr-arhleres and the media involved

in not only Division I sports, but smaller Division T and [I schools.

28 “lnterview Prep Checklist” hup:wwwisports.cediachallenge.com

28 “pocket Guide o Media Success.” Sports Madia Ciallenge, 199,
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A thesis written by Joseph L. Rossi in 1989 ar Glassboro State College entitled
Teaching the Student-Athlete to Deal With the Media concenirates on the training
methods used by practicing professionals. Rossi’s study was designed to find ways
in which colleges and universities help student-athletes prepare for and perform well
in interviews with the media. He conducied a survey of 186 colleges and university
Pivision I 51D 10 determine present methods used at colleges and universities. He
also examined academic requirements specilic to student-athietes, compared Division
! schools by seographic region and examined the role of the NCAA in media relations
training.30

Issues addressed in Rossi’s survey which are pertinent to this anthor’s thesis
include programs to teach media relations, interview procedures, media relaions
handouts for the athletes, use of the NCAA Fublic Relations and Promotions Mamual
and restriction of media access. Resulls of his study determined what the majority of
3iDs were or were notl doing 10 improve sident-athletes” media relations skalls. In
Rossi’s findings, more than two-thirds of the schools did not require student-athletes
o w2ke a public speaking course or seminar. Also, almost two-thirds of the schools
did not disiribute a handout instructing athletes on media relations. Approximately
half of the SIDs said they would like 10 hold a mandatory seminar on media relations
but did not. One-third of the respondents said they do not refer to the NCAA Public
Relations and Promotions Manual for guiding student-athletes relations with the
media Additionally, 80 percent of the SIDs said they use their own publication for

teaching student-athletes to deal with the media 31

30 Joseph L. Rossi, Teaching the Studenr-Athiere 10 Deal With. the Media. Glasshoro State College
thesis, December 1989, abstract,

31 Ibid, p. 30.
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In his conclusions, Rossi wade recommendations for SIDs to help improve their
smdent-athleres’ media relations skills. He stated collegas and universines should
make mae of an effort 10 educate studeni-athleies conceming media relations. Rogsd
also added that a seminar course in public speaking and intarpersonal skiils should be
rgcuired Tor student-athletes. e also concluded that STDs shonld dismbute & media
relations guide to all first-year student-athleras in adewion w conducting annual media
relations seminars 32 Rogsi's sludy sol out to tind ways colleges and universities
could help student-athlewes prepare or and perform well in interviews. Based on his
recomrendalions. e offers schools some practical suggestions o improve stdent-
athletes” media skills.

However, Rossi did not gather opimons ar perceptioms from studeni-athleles or
the media doing the intervisws. He based hus conclusions and recommendations on
the respanses of SIDs only, MNevertheless, Rossi’s research was not flawed because
of s, He simply wanted to know what SIDs were doing to teach stndenr-arhigies 1o
deal with the media.

This author's study follows a similar path to Rossi’s resesarch - 1o determing the
griteria S1Ds can use W rain student-athless For media tmerviews. However, this
study takes the topic a step further by saclang student-athlere input and media
ohservations.  5IDs can gain better understanding of the skills student-athletes need
for interviews if the media share their ideas on whatr makes for a good interview
Additionally, student-athletes can lend a hand to the 8TD by discussing inrerviewing
probtems they face. Training student-athleles o perform well in interviews takes the
efforts of nat only the ST}, bot the studant-pthletes and even the media.

This study soughr o detarmine how student-athietes could become hetter

32 Thid, p, 32,
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equupped with tnterviewing sinlls. The major Focus of the research fogused on whether
or not aredent-athlees were actually being iraned properly for nterviews, In
studying the three alliliations of competition in the NCAA - Division I, I and IIT - the
author gathered informaion on the echnigues heing used at various athletic lavels
The research presented in this chapter focused more on the Division T level, espnecially
on schools with highly successful programs. IL cannot he argued that top Division I
programs receive huge media coverage. Division T arhlames speak wirh the media
almost daily. However, media training at the Division 11 and 1 level cannot be
averlooked. Schools with successtul Division I and LI t=ams alsc receive ample
mediz coverage. A controversial quows al 2 smali Division 17 school with a large
media following can greatly impact the public image of the school. Proper media
wnining ar all izvels of interccllegiare sports can help smdanr-athleres relay positive

messages about the wam ar school dunng interviews,
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Chapter Three

The authar conducted preliminary surveys to solicit responses from 5108,
stucdent-athlerss and sportswriters to formn questions for the research instrument. The
refationghip and interaction among these three groups were the main focuses of the
sindy. Several SIDs and sports journalists were contacted to get a betier
understanding of departmental procedwes, Ag a result, the author was able find out
whether the groups involved would be willing to participate ip the survey. These
responses were used as a starting point in developing the research design for the

study.

Sample Selection and Size

There are approximately 1,600 members of the College Sports Information
Directors of America (CoSIDA) in the United States and Capada, with most of the
members being SIDs at NCAA msututions throughout the U.S. There are
approximately 280 members of the Easiern College Athletic Conference (ECAC),
which is comprised of 15 different athletic conferences. To narrow the study to a
smaller sample, the author selected colleges that were members of both CoSIDA and
the ECAC. The author narrowed the study further by selecting 30 schools to base the
research on. The 1996-97 Blue Book of College Arhletics provided the author with the

information on member schools of the ECAC. The names of the colleges or
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universitics were gathered from the College Sporls Informanon Directors of America
Direciory, a publication produced annually that contains the name, wlephone and
campus address of each school’s sports information direclor.

Collepes and universities were also selecred according to their athledic affiliadon,
githar Divigion T, Il or T The author salectad schools that sponsor men’s haskethall
in Division I competition. Also chosen were inanturions thar have a men's basketball
program competing in Division IT athletics, and those that have 4 1eam compening at
the Divigion 1H ievel, The different lavels of competition enabled the author to analyes
the varying media coverage and iaining beng condnctad et these schoals.

Another criteria includeé schoels with at least two newspapers covering their
contests. Each chosen institation has at least two print media outlets eporting on s
athletic teams Reporting includes game coverage as well as leature articles. The
print media were selected beganse all the msnmnons parncipating in the study

recaive the most media atlention via newspapar Covelage.

Rezzearch Methodaology

To achieve accuzate resulrs for the study, the author surveyed the three groups
involved in the interviewing nrocess These groups include the student-athleies, S1Ds
and sporiswriters. Each wag chosen hecawse of their role in training student-athletes
for interviews.

5IDs are respensible for all sports media relations at their institation. They help
prepare student-athletes for interviews, either through instructional hireratuee or
serninars and ane-on-one meetings. A survey was mailed, in an 857 X 147 envelope,
o each SID at the selected institutions. A cover leter deseriped the author's study,

and instruciional informarion was provided for completing and returning the survey.



The author also supphied eack SI10 with a self-addressed, stamped envelops and
telephone number in case problems arose, The survey congistad of several guestions
periaining o media training and media relations.

Topics wcludsd tn the SID survay:

- Demaographics (schoal size, oumber of t2am gporis and arhlares compenng,
focation and athlexic alffiliation)

- Available media rramning wechaiques and impiemantation

- Student-athlete accessibility

- Responsibilities of the sports information offlce in mecii welations

- Amount of media coverage at athlslic events

- Suggestinns for improving mediz training at the colleplae level

One student-athlete from cach inglitution was also raled # survey. These
surveys were incloded in the same envelope as the STE survey. The anthor aslked the
3ID o cheose a swdent-athlete who s interviewed lrequently by the print media The
opics inciuded in the studsnt-athlete survey were:

- Year in school, spor pamigiparing in and year competing in sport
- Attitudes and behaviors toward the media

- Use of available media training technigques

- How often the student-athlete is interviewed

- Coach intervention and cooperation

- Description of past experience with the media

- Priorities of the student-athlets, (@ and msnmnon

- Suggestions for improving media raining at the collegiate level

The aurhar elso mailed a survey to the main newspaper reporier who cOvers €aci
respective institution, The survey was mailed in a 8.37 X 147 envelope with a cover

lemer degignating insrrucricnal information and stody background. A self-addressed.
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stamped envelope was also provided, Before sending the media survey, the author
spake with each SID at the selected schools 1o obtain the names, addresses and
telephone numbers of the sportswriters responding to the surveys. The survey
consisted of quastions on the following topics:

- Number of years covering college sporls

- Name and number of instituions repornilg on

- Guidelines [or interviewing student-athlates

- Percepdon of student-athletes and S[Ds

- Past experience, including confrontaticns and cooperation of studeni-athleres

- Suggestions for media traming at the collegiate lavel

[n 21l three surveys, some questions were open-ended and asked for the
explanation of an answer. Other gquestions simply called for selzcting an answer
offared hy the auther. The open-ended questions permitied acalysis of opinions,
behaviors, attinides and perceptions of the groups invalved. The closed-ended
guestions sought school, SID, reporter and student-athlete characterisiics, availabilify

of media training and vse of certain preparation technigues.

Analysis of Data

The author analyzed the data by frequency and percentases. The answers 10
some gquestions ¢common o all thres surveys were compared in the resulis. Other
guestions were common to only two of the surveys. The resulis of these questions
wera also compared in the findings. The anthor also provided corresponding
descriptions and meanings of the results.

For those questions calling for an explanatory answer, the author used the

responses to describe certain attitudes, behaviors and procedures of the groups
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involved. The combination of open-ended and closed-ended responses provided a
solid balance of research information. The findings of this study enabled the author to
develop a reference document to be used by SIDs to help student-athletes prepare for

inlerviews with the media.
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Chapter Four

The author mailed surveys 1o SIDs and swdent-athletes &1 30 ECAC colleges
and universities sponsoring men’s basketball during the 1996-1997 academic year.
Thirty gports reporters who cover the respective achools were also mailed a survey.
The nature of the study required that the author receive a returned guestionnaire from
the three groups. The author received only eight matches (all three groups from the
same institution returned their survey) from the initial mailing fist. After sending an
additional survey, the author received another 10 matches to base the findings on.
The respense rate (18 of 30) was 60 percent. Seven matches were fram Division I,

tive came from Division II and Division III vielded six mesponses.

Responye Breakdown

v I Div II 1w I1I
Resnonses (18) F/% F/ % I/ %
7134 524 633

Findings

S51Ds were asked to list and explain the main objectives of their sports
information departiment. The reportees were asked their objectives when writing a
sloty on a student-athlete. The reporters were given a list of responses 10 choose

from while the 5IDs also briefly explained their objectives. O the 18 §IDs who
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responded, 77 percent listed promoting and publicizing the school and athleiic program
in one form or another {See Table 1). Five of the 14 5119 who listed poblicity and
promotion as their objeciives were from Division I schools. three were from Division 11
and six were from Division III. Four other responses were given: media relations,

puhlic relations functions, information dissemination and media attention.

Table 1 - 51D who listed publicity/promaotion

All Divi Div ]I Piv 1T
Ui Tl Fla Fiie
14777 a/28 3/la {33

The reporters were provided a menu list of objeclives. Scveral of the 18
reporters responded with answers not provided. Two-thirds (12} of the reporters
listed information gathering as their main ohjective. Three of those reporiers covered
Division T schools, five report on Division T and four were from Division I A litle
over 60 percent also Hsted wating o breaking story as an ohjective. One-third (6) of
the reporters listed aceyrately writing a siory as thedr ohjecrive. This response was
not provided on the questionnaire. All six of those reporters eoverad a Division 1

instiwrion (See Table 2).

Table 3 - Reporter’s objectives

All Ihvl Dhiv 1 Div TH
Easponses Tl F/o Fiow F/%
posittve publicity for team 528 120 240 2740
scrutiny of coach 16 I10% —
breaking giory 11761 324 436 4138
info. gathering 12/a67 3725 s/ 41373
pccuratsly writing story 6/37 /100 — —
ohjectivity 1/6 — 1/10C —
ENIeTLain LG 1160 -

educate 1/6 —- — —
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SIDs werz questionsd if they wamed and prepared student-athletes for media
interviews. Two-thirds of the 18 SIDs indicared that they do train their student-
athletes for media training. Of the 12 schools who gave 2 yes response, half of them
were from Division Tingtitutions, One-third of the SIDs do not provide media training,

with hall those SIDs being from Division IF schools (See Tabls 3),

Table 3 - Media training of student-athletes

All Div | Div Il Div T
Responses P/ Fise F/i%. F%
VES, WE rain s-a 12i67 6/30 325 325
o, we 4o nol train s-a G453 1/17 2133 /50

5ibys who do train their student-athletes used one-on-one meetings with the
student-athiere ag their primary technique., Thiee-fourths of the 12 SIDs who train
therr athleteg wsed one-on-ope meetings. Mere than half those SIDs are from
Division I and only one Division II school used one-on-cne meetings, One-third of the
SIDs used both instructional guides and pre-sezson seminars. Only one SID

(Division I} used role playing to prapare stodent-athletzs ang no S1Ds used guest

speakers. (See Table 4).

Table ¢ - 51D technigues used

All Div | Div 11 Iy [1]
Responses % Fi% F/&. Fi%
msiruclional puides 4/33 250 1725 LiZ5
Pre-5eAs0n seminar 4/33 355 1/25 T
Bugsl speakess — —
role playing 1/8 — -

OnE-On-one mesting 975 5/50 1/11 3/33
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Student-athletes were asked a scries of questions perlaining to the various
technigues the SIDs at their schools used (o prepare them for media interviews.
Almost 80 percent of the 18 stwdent-athletes indicated dhat their school’s sports
informarion department does nor hold » pre-senson media waining session. A
oalanced mumber of Divigion I I and 11 schools were represented in the no mwesponses

(Sew Table 5)

Table § - Pre-season media training session

All DivI Div IT Div 1T
Response Fi % Fi% Fi%
yes, 5[0 holds pre-seasan 422 250 1725 1735
oo, SID does not hold pre-season 1d4/78 5036 328 5/36

Maore than 30 percent of the studeni-athlzies from each schoob e nor equined 10
attend a pre-season madia training session. Forty peccenr of the 15 smdent-athietes

were from Divigion 1T institutions and one-thord were fearm Diviston T (See Table @),

Talile 0 - Recquired to atiend pre-season media trajning

A1 v 1 Div 7l Ty T30
Response F/% /% Fio F/
yes, required 1o atend 317 267 1/33 —
no, not required 15/43 M3 4737 &l

Similarly, over 80 percent ¢f the student-nthleles said they did not receive an
informational goide on mterviewing with the madia Six stdenr-athleres with no
responses were from Division IIL five were Division I and four were Division II (See
Tabhle 7). Only three of the |8 student-athletes indicated they received an

informartional guide to help them with interviews. All three siudent athletes who were



given an instructional guide sad they actually read it

‘Fahle 7 - Received Instractional guide

All Div 1 Ty 11 Div 1II
Resannse Fid F/ % F! % F{%
yes, rectived gk NN 217 1733 —_
no, did not receive onide 15/83 5433 4427 B/40

All bur two stodent-athletes, one from Division I and one ftom Division 11,
thdiented that & gucst speaker has never spoken (o their team on how 10 conduct
thernselves in media Interviews.  Almost $#0 percent of the smdent-athlees have
never kad a guesl speaker help them with interviewing. Of those 16 smdent-athletes,

six cach were from Division I and IIT {See Tablz 3).

Table 8 - Gznest speaker

All Div Div I Div 11F
Response % L% Fi%h Ei
y&s, guesl spedker attended 211 1740 1450 —
no, guest speaker did not 1&/84 G375 4725 6/37.5

Close 1o 80 percent of the smdenr-athless said thetr wespective 81IDs were
available for ong-on-one meetings il they were baving probloms during media
interviews. One half of the 14 student-athletes whose SIDs were available for one-
on-one meetings were from Division [ schools. Only three Division I student=
athleies said their SIDs are available o halp them with interviews, No Division I
student-athletes indicated their 5115 were not avalable For one-on-one meetings (See

Table 9).
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Table 9 - Availability of SIDs for ane-on-one tneetings

All Div | Dvv 11 Div IIL
Response F/% Fi% EFid Fis%
yes, ST available 14778 7150 321 4028
no, SIDs not available 4/22 2/50 230

Every student-athlete who responded said they have never sought the help of a

SID if they were having trouble during interviews (See Tahle 10).

Table 14 - Beeking help from SIDs

All vl Diiv 1T Div I
Response P B/ % Fi%o Fh
ves, soughe SIDshelp 0 e e e —
ap, did not seek SID's belp 18/100 7/39 3428 633

The previous findings represent the SIDs media raining methods and their
availanhity 10 student-athletes. The following informmation illustrates the 1opics SIDs
said they swress in media traintng. Of the 12 SIDs who provide some type of interview
preparation, over 90 percent sald they tell student-athletes to represent the team in a
positive light. A little over 80 percent of the STDs also siressed honesty 1o their
student-athletes. Representing the image of the school was a subject more than 80
percent of the $IDs tried 1o instill in their student-athletes (See Table 11 for Division

breakdown).



Table 11 - Subjects streszed hy SIDs in media tining
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All Div 1 Div 1T Div 1T
Response F/% Fi% B/ Fl'%
speaking clearly LI 450 2/25 2125
being on time B/67 445G /38 1/12
answering honestly 10/83 4/ 3730 330
cooperiting with interviewer a7 444 3/33 2122
dressing appropriately G350 350 2735 1417
epresenting wam in positive light 117092 /e 327 3/27
represenine imaee of the schopl 10/83 2/41) 3/30 3730

Several other responses were given hy SIDs in relation o the subjects SIDs
concentrate on in media preparation. Shawn Brennan of Tona College said he wants
his school’s student-athletes to make sure they repressnt themselves as best they
can. Scan Morrison of Marist College stresses the importance of taking time in
answering reparter’s questions.  SID ar Bast Stroudshurg, Pete Newing, wells
students-athletes “not to say anyithing you don’t wanz to see in pring,”

Reporters were asked what gkills they felt student-athleizs should have to be
prepared for interviews. Mike Candel from New York Newsdoy indicated that
student-athlietes merely need an adequate ability {0 express their thoughts. Dave
Waldsiein of the New York Post believes student-athletes need to understand the
role of the media. “(Student-athletes) need a complete understanding of the media,
incinding history and the different forms (press, radio, TV} and its benefits to the
student-athletes.” I.W. Stewarl of the Poughteepsie Journal said stodsnt-athletes
“need 10 be able (o put feelings into words wnd o avold using cliches.” Scotr
Dudinskie of the Press Enrerprise apreed with Stewart on the tailoring of answers.
“The zbility 10 communicaie ideas and answers pertaining to the questions rather

than using generic answers 1s very important.” Bill Albright of the Willlamsport Sur

Gazerre feels stmdent-athletes need to be relaxed and honest during an interview., “If
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student-athletes feel as though they are not comfortable replying to a particular
question, then the athletes should be honest enough o tell the reporter.”

Twao-thirds {12) of the reporters indicatzd that the student-athictes they
interview have solid communicanon skills. OF the 12 reperters, 42 percent covered
Division I schools and only three covered al the Division | level, Although this
responss was not on the questonnaire, almost one-third of the reporters said whether
or not a stadent-athlete has s0lid communications skills depends on the individual.
Four of these five reporters covered Division T institutions. Only one reporter
{(Bivigion H} specified that the student-uthletes they interview have solid public

spcaking =kills {Sec Tahle 12).

Table 12 - Communications and peblic speaking skills

All Div | Civ 1L D 111
Response F/% T/ Fi% Fito
communications skitly 1267 335 a/35 542
public speaking skills 1/5 — 14100 —_
depends oo ndividual 3/28 4750 —— 1720

Fifteen of the 18 reporters, or 83 percent. said the sindeat-athletes they
interview answer their questions honestly. Only six parcent irdicatad ths stdent-
athletes did not answer honestly and 11 percent said student-athletes answer both
honestly and not honestly (See Table 13). This choice was not on the guestioanaire
but two reporters gave it as a answer. The one reporter who responded with a net
fronestly reply covers a Division I school. Waldstein's response was centered on the
idea that the coach has a lot to do with the way u student-athlate operates in an
interview. “Student-athletes arz clearly truined not to say anything that could be

censtrued as controversial, Though a coach’s perception of what is contraversial
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usually siarts with what they had [or breakfase™ All 18 reporters said the sudant-
athlates they interview conduct themselves professionally during interviews.
FProfessionaily in this context means cooperative and respectful of the reporter’s righe
to their job. Jim Stout of the Danbury Timer said it is important 1o remember thar
student-athletes are not professionals. T8 someone acts unprofessionally, T try to

remember that they're not prolessional athleles but college students.”

Tahle 1% - Da stndent-athletes answer honestly”?

All [ | v 1] Div 1L
Response Frth /5, i F/i
honestly 15/83 427 533 &40
it honesily 1/6 11100 —
combination of both 2/11 24100 —

A series of guesnong on all three surveys dealt with the sctwal setup of the
hierviews  Questions also detgiled SIDs studsnt-athletes and reporiers experiences
n paing about the interview process. Over 80 percent of the S10 indicared rhat all
miervicws with smadent-athietes have o he arrangad with rhem beforehand. Al
seven [nvision | S1s said interviews have 10 be wranged wilk them prior 1o meeting
with student-athletes. Only three SIDs, with two on the Division IIT level, said

mnterviews do not have 1o be sat up with them beforehand (See Table 14)

Table 14 - Arranging student-athlete interviews with 51D heforehand

All DivI Div I Div T
Response L% | s Lo Fi%
yes, | arrange mierviews 15/2% e a827 EVy

ng, | do not arrznge infervicws 17 —_— 1435 a7
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Admost theeg-fourths of the reporters indicaled that when they arrange to speak
with a student-athlete they go through the sports information office. All seven
Division I reporters arrange their interviews with the SID. Only five reporters do not
st up interviews with the SID, with three of those being on the Division IIT leve] {See

Table 13).

Tuhle 15 - Reparters arranging interviews witl 511

All Tiv 1 Div [T Div TII
Responss F/% L/ L% L%
ves, I arrange with ST 13072 7i5d 323 323
no, I do not arrange with SID 3/28 2040 3766

Several reporters gave explanations on the topic of arranging interviews with the
sporls information office. Mike Kern of the Philadelphia Daily News said a majority of
the time he will go through the SID, but there are some occasions when he contacts
the coach. Rick Remsnyder of Gannett Suburban Newspapers arranges his interviews
i a similar fashion. T usually contact the SID, but it depends. If it is a feature story,
I'll go through the sports information oftice. If it is a game story, I} often grab the
athlere after the game without any assistance from the SID” Albright also said he
will usually go right to the student-athlete right after the game when he is writing a
same $tory or side bar to his story. Waldstein gave & ditferent take on the matter.
“Colleges verge on the paranoid. College students are adults and can speak for
themselves - they should be treated as such.”

More than half the SIDs said their student-athletes arz slways available for
interviews with the media. However, 44 percent did indicate that student-athletes

were not always available for interviews. Of the eight SIDs whose student-athletes
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were not available, five of SIDs worked for programa that prohibited interviews the
day of a pame. Four of those SID were from Division I institnctions. Three SIDs gave
class schedules [or the unavailability of a student-athlets for interviews (See Table

14).

Table 10 - Student-athletes always available Tor intervisws

All Div ] Div 1l Div III
Response D% F/%h F/% 1%
ves, elways avinlable 10754 3730 1730 410
no, not always avallable 8744 2i50 pr 2124

Mors than hall the reporters indicated that they have nsver had diffiendty geting
permission to speak to a student-athlere with s reporters covering Division I
schools. Of the eight reporters whao said they hove had difficatty gettine permission,
six are on the Division I level. No Division [ raporer said they have had difficalty in

arranging to interview a student-athlen (See Tahle 17),

Tahle 17 - Difficulty petting permission to speak to student-athlets

All Divl Diiv II Prv HI
Responss Fidh Fi 9% Fifa
wes, hiave Liad dilliculty B/d4 a5 2125 —
no, never had difficulty /50 W10 53130 &/al)

Albright said he has occasionally had difficulty arranging inrerviews wirh
student-athletes. “Yes is the exception hers rather than the ks It is sometimes
difficult to get Lo the student-athlets hecause of class sehedule and practice time.”

Remsnyder said a loss by a 1eam always seems 10 make the athlees unaccessible,
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“Sometimes after a partcuolarly tough loss, players wnd w disappear.” Swewain
indicated that he has had difficulty dealing with the coaches. “Some schools do not
allow their freshmen athletes to speak with the media, while other coaches just seem
o velo any request o speak to their stodent-achleres.”

S5MMs were asked if the head coach has the final say 43 1o whether or nof a
student-athlele can be interviewed, Over 70 percent of the SIDs indicated the coach
does not have the linal say. Five ol those S3TDs were (rom Division T, while Division I
and III each had four 5IDs who said the coach does not have the final word (See Tabiz

18).

Table 13 - Droes head coach have final say?

All Divl Div 11 Div I
Besponss L1 L% D% Pl
yes, coach does have finaf zay 5128 3060 — 240
0o, coach doesn't have Hnal say 13/72 431 5738 4131

OFf the 13 SIDs who said the head cosch does not have the finnl say, more than
half of them indicated the SID has the final word, Only about 20 percent of the SI0Ds
said the student-athletes are able 1o choose [or themselves whather or not they can
be inerviewed. Only one 51D said the athleric director has the final word and one STD
indicarad the head coach and ST dacide togerher, depending on the circumstance (See

Tahle 19
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Tabk: 1D - If not the coach, who has the final say?

Al Biv [ Toiv 11 Briv I
Kesponse Freh Fren % Fig,
51D 7la4 3243 A7
athietic ditector 17 —— 171G —
stndene-athiste 431 — 3475 1125
head coach/SD 1/8 17104} -— —

Student-athletes were asked who they thought had the final word as to whether
or not they can be interviewed by a reporter. Close 1o 40) percent of the student-
athletes, including five from Division [, indicated that the coach has the final say.
Nearly 45 percant of the student-athletes, including Foar from Envision 11, s@id the
student-athletes themselves decide whether or not they can be interviewed. Only
three student-athletes tisted the SID as the person who decided whether a reporter
can interview student-athleres. No Division 1 student-athlete thought the 5ID had the

final word (Ses Table 24).

Table 2{} - Student-athletex view an wha has linzl word

All Divi Div I Thiv ITT
Response Fra % Fl% B/
S 318 1/33 /67
coach 7139 3171 229
athledc direclor —
stndent-zthiels B/44 2125 4450 275
ather — — —

All the reponers said they fell the ¢oaches they deal with cooperate wirh them
by allowing their players to be interviewsd, Remsnyder statad that coaches usually
understand it 28 good publicity for the school to allow the student-othietes to be

interviewed, “Most coaches seem happy to have their players intarviewed. Thay
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realize iU good publicity for the school and a good learning experience for siudent-
athietes to deal with the media.” Jere Dexter of the Cortland Standard also stressed
the imporiance of public relations For the stndent-athletes. “Coaches anderstand it is
apod PR for the prograrm and for the athletes. Tt also belp with the recruiting aspect.”
However, Albright bad o contrasting view that dealt with a coach’s personality.
“Abou 995 percent of the time (coaches) cocperie. Some coaches with super egos
think you are taking their time when you interview an athleie insiead of hearing what
they have to say.”

{ing of the prablems with the actual intarvisw is the ahsence of the 5{Ds
pregence when the sdent-athlate and reparlar converse, Ower 70 peresnt of the
5iDs indicated they atiended the interviews. with all seven Division 1 31Dz sitfing in
on the interviews, Three of the five 8[Ds who did not attend inlerviews were from

Divisien III (See Table 210,

Table 21 - 5ID% who altend Interviews

All Div T Div I Div 1
Responss 17/ % F/%% Fi% Frea
yeas, 1 amend mieniews 13572 o 323 23
oo, I do ot attend interviews 5/28 o 2140 360

Of the 13 51Ds who attend the interviews, only about hald of them said they
would intermpt the interview if a reporter’s guesion was inapproprate. Five of the
gix SIDs who said they do not interrupr the interview were fram Division 1 (See Table

22).
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Table 22 - 5105 wha interropt the interyview

All [iv] Div I Div M
Response P B Fid /%
ves, | intecript inappeopriate questions 54 220 247 ]
0o, [ do not interrpt interview oda 3/83 —_— 117

Almost 70 percent of the reporters said they use differans methods when
interviewing a student-athlate as opposed w a coach All five Division 11 weporters
indicated they did aot talk 10 student-athleies and coaches in 3 similar fashion. Those
reporters who infervigw student-alhletes diffsrently gave varied reasons for using
alernative methods.  Stoul said le interviews student-athleies and coaches alike in

SUMIE WAays.

I interview student-arhleres the same in thar Irey 6 wear them as adults.
will vary my methods m that T sometimes have to protect the athletes from
whar they say in their honesty and naivere Also, because some athletes are

speaking with me for the first time. | may just sit and tatk with them for a while

Lo pain their st

Tony Coccagna, who writes for the Indiana Gazere, stated he tres to relux the
student-athletes. T wy to put them in a comforrable serring and be more
eonvergational rather than just uss guestionfanswer Tommat.” Albright also attempts
1o ¢oncentrate on making the student-athlete teel more relaxed. “I just oy to make
him/her feel relaxed and tallk to me ag they might to o friend. Sometimes athletes have
a problem tallking with someons they do not feel comfortable with ™

Aldl but two student-athleres indicated they have never lelt aneomf{ortable
answerng queslions during an interview, Six sludent-athletes cach from Division I

and III said they have never lelt uncomlortable during intervievs. No Division ITI
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student-athlaste indicated being uncomfortable unswering a reporter’s guestions (See

Table 23).

Table 23 - Student-athletes uncomfortable with interviews

All Divi Dav N iy 1Y
Response B/ F{t 1% Fie
yes, | have 2l uncomlorabls 211 1/30 1/50 —
oo, [ have never felt uncomfortabla 16/89 o375 425 &/37.5

Only one student-athiete, from Division 110, said he felt unprepared to talk to the

media during interviews. All seven Division T siudent-athletes and the five Division 11

student-athletes indicated they lelt prepared tor interviews. SIDs were asked to rate

themselves on how well they were preparing student-athletes for interviews. Fifteen

SIDs responded to this questions but three chose not . Almost half the SIDs

indicated that they were downg a good job prepuring student-athletes. Sundarly,

almost half the SIDs said they were doing a [air job of helping student-athletes with

interviews. Only one school, at the Division I level, said they were doing a poor job

with student-athlete preparation (Ses Table 24)

Table 24 - 5105 rale themselves on preparing student-uthletes

All DivI THv 1} Div I
Response Fi% /4. 1% Fi%:
excellen — —
good 7i47 2/43 1/14 /43
fair (jusi OK) 747 3043 3725 1/14
poor 1/G — 14100
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Several SIDs gave explanations for why they were doing sither a good or a fair
job preparing student-athletes for interviews. Scott Selheimer, from the University of
Delaware, said he does a fair job preparing siudent-athletzs. “We preuy much juss
rain football and basketball players and not all athletes. We should go into more
depth with all athletes with guest speakers, ons-on-one meetings and getting
teetback from athletes.” Morrison also said he believes he 15 doing a fair job with his
student-athletes but is limited because of the amount of media coverage his school
receives. “With such limited media pool in the area, exposure to ditferent simations
is limited.”

Matt Santos of Kntztown University indicated he is doing a fair job with student-
athletes, but would like to implement some concrete training,

Ouwr gtudent-athletes are vsually prepared for interviews throngh meetings
and contact with the sports information office. It something is not working
properly. [ will help them correct it or make recommendaiions. We do not
have a secminar or handbook for athletes though. We should have something

more inclusive in place.

Scott Leightman from Bloomsburg University said he nsually only addresses
media training if & sitvation calls for it. "We could do more as far as preparation is
involved, but the student-athletes who are demandad for media attention have been
cooperative and relatively problem-free. If an individual situation needs to be
addressed, we deal with it then.” Al Langer of Montelair State said he feels his office
would rate excellent in media training if pre-season seminars were part of the
prograr,

Student-athletes were asked it they thought their SIDs were doing a good job

preparing them for interviews. Over 60 pereent of the student-athleles indicated their
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SIDs were doing a good job, with six of the 11 student-athletes coming from Division I
schools. Only three student-athletes from Division I and twoe from Division 0T
thought their SID prepared them well for interviews. Four student-athletes had no

opinicn as to whether the SID properly prepared them for inerviews (See Table 23).

Table 25 - Does vour 51D do a good job prepiring you lur inlerviews?

All Driv { Div 1l Div I
Rasponse F/% F/éh Fl% Fi%
yes, SID doss pood job I/l O/35 3i17 2118
no, 31D does roes not do good job 347 1133 — 207
0o Gpindn 4/22 — 2450 2150

The reportars were also asked if they believed the SID at the scheool they cover
does a good job preparing student-athletes tor interviews. Over 70 percent of the
reposters indicared that the 51D does a good ok prepanng shudent-athietes. Five of
the 13 reporters were from Division I while four cach were from Division IT and IIE

Only one reporter felt the SID was doing a poor job (S2e Table 26).

Table 26 - Reporters tzke on the job BiDs are doing with interview prepzration

All Div I Div II Div ITT
RESPONSE % F1e% F/ Fi%
Gaood 13/72 348 451 431
Fair 4722 2750 - 2150
2oqr 1/6 17100 —

All 18 SIDs who were surveyed are members of the Cellege Sports Information
Directors of America. Approximately 80 percent of the SIDs said they auend
CaSIDA’s annual instmctional workshop, The workshop offers SIDs the oppertunity

to learn the latest technigues and practices in all facets of sports information, including
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media relations and preparing student-athleres [or interviews. Over 60 percent of the
S1Dsg said that the NCAA does not provide enough intormation 1 help SIDs prepare
student-athletes for media interviews. Additionally, more than half the SIDs indicated

that CoSIDA does not provide ample resources for SIDs to conduct interview training.
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Chapter Five
Summary

‘This thesis sought to determine if SIDs were preparing their sindent-athletes
for media interviews. The author surveyed STDs and student-athletes from 30
different ECAC institutions sponsoring men’s basketball. Also surveyed were
newspaper reporters who cover the respective schools. A major portion of the survey
involved the amount of media training SIDs conduct far their stedent-athletes,

Two-thirdg of the 18 SIDs said they tratned their smdenr-athlates for
interviews. The most common technique SIDs used was one-on-one mestings with
the student-athletes, None of the SIDs used guest speakers and only one uvsed role
playing to help prepare their student-athlewes. Seventy-gight percent of the student-
athletes indicated their SID was available for one¢-on-one meetings. However, none of
the student-athletes said they have ever sought the help of the SID.

Representing the team in a positive light was the most common subject
stressed to the student-athlete by the SID. Answering reporter’s questions henestly
and representing the image of the school were also topics the SIDs said they
concentrated on heavily. Over 80 percent of the reporters said the student-athlere
they cover answer questions honestly. Two-thirds of the reporters indicated student-
athletes have solid communications skills but only one said they had good public

speaking skills.
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Over &0 percent of the STDs aevange student-athlete inerviews with the
media. More than 70 percent of the reporters said they ser up interviews with
student-athletes through the sports information department. More than half the
student-athletes ware not always available for intervicws, with class schedule and
game day restrictions prohibiting reparters from interviewing.

Over 70 percent of the STDs gaid the head coach does not have the final say for
a 1equest o interview their student-athletes, About haif the 8/Ds said they hrve the
final say whereas almost half the student athletes indicated thev have the fingl word,
Only (hree siudent athletes indicated they belisve the SID s able (o decide if 2
student-athlete can be interviewed,

Of the 18 51Ds surveyed in this stady, close o 50 percent said they were doing
a good job preparing student-athlete for intervigws, Similarly, ahout 30 percent
indicared they were doing a fair job with media training. Only cre SID said they were
doing a poor job with preparing swdent-athleies, More than 60 percent of the stedent-
athletes said their SID was doing a good job while over 70 perzent of the reporters

indicated the 51D was effectve at preparing srodent-athletes for interviews,

Conclusions

Although close to 70 percent of the STDs said they provided media training for
their student-athletes, they do not teke advantage of the various methods of
preparadon. No SI1Ds used guest speakers in media wainine. Whether it he a
reporter or media waining expert, guest speakers can provide the student-athletss
with practical insight on interviewing. STDs should rake full adveniage of guest
speakers, especially af the Division I level where various media coverage is more

predominant. S04 also failed to list role playing as a technigue they use in media
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raining. Role playing with student-athletes can give them the Opportunity Lo
experience a real interview situation. Having the student-athiziz play the role of the
interviewer can let them understand the interview from the reporter’s perspective.

It was surprising (o see that not many SIDs hold 2 pre-season media training
session for their smdent-athletes. Only Tour schools conduct pre-season seminars.
Although most pre-seagon sessions can only give a broad overview of interviswing, it
does enable the student-athlete o hear what might be expected of them. A surprising
gighty-three percent of the student-athletes are not raquired to attend a pra-season
media training session. Five of those schools were from Division I and six were from
Division II. Division I programs tend 1o receive more madia coverage so at leasi 2
pre-season seminar should be conducted. On the other hand, Division I schools
have less media exposure and media preparation can usually be addressed when
veriain situations require it

One-on-one mestings ¢an be a valvable tool for the SID if vsed properly. This
stedy showed that almost 80 percent of the student-athletes indicated their SIDs
were available for one-cn-one meetings. Unformunaiely, all these student-athletes
chose nol 10 seek out the help of the SID if they were having problems with
interviews, Many student-athletes el they can handle the media on their own. Thay
do not realize, however, thal sometimes situations arise where they might choose the
wrong words to answer a question. S1Ds can help student-athletes overcome anxigty
and misunderstanding through an informal meeting in the office or even on the playing
field.

SIDs at the Division I level wnd to have a breader base of subjects they cover
in media training.  Speaking clearly, being on time, honesty, cooperation, representing

team and representing school’s image were all subjects at least four $IDs said they
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stressed 10 student-athletes. In conirast, Division T and III seemed to concentrate on
honesty and representing the team and image of school. Division I SIDs have more
student-arhietes to deal with. With such a vast amount of personalities, the SID has
1o make sure they cover all aspects of interview preparation. Division I and I
programs tend to receive less mediz attention and therefore the SID doesn’t see the
need 1o go over several topics. One subject that nezds o be stressed more by SIDs
is public speaking. Only one reporter said the student-athletes he interviews has
geod public speaking skills. It is probably impossible to wach all student-athletes
how io speak clearly and cffectively in public. However, the SID can use role playing
to help student-athletes understand what they may necd o work on.

Arranging the actual interview evoleed some varying tactics used ar the various
levels. All seven of the Division I 51Ds and four of the five Division IT SIDs said they
set up nterviews with the studeat-athletes. Onlv four Divisios I SiDs indicated
they arrange the siudent-athletes” interviews with the media. Al seven Division I
reporlers arrange to speak to the student-athleles through the SID. Only three
reporiers from Division I set up interviews with the student-sthletes. At the
Division I level, the SIDs seemed to Lave more control over setting up interviews. In
contras!. the Division 111 SIDs tend to be mors lenient with reporters, letting them catl
the studeni-athlete on the phone or meet with them directly after a pame,

However, the author received mixed opinions on who has final say in allowing
student-athletes w be interviewed. Thirteen SIDs said the head coach does not have
the (inal word for interview requests. Of the 13 S$IDs who indicated the head coach
was not in charge of the interview setup, more than half said they themselves have
the final word. The student-athletss responded with contrasting opinions. Almast

half the student-athletes said they are the ones who decide if they can be interviewed.
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Many student-athlares feel i 13 their fight to twurn down 2n intervisw becanss they ae
tred after a game or fegl nervous speaking o a reporter. The ST72 and also the head
conch has 10 help the student-zthlete understand that a goad mterview with a reporter
can berefit nat only the player, but the t2am and the enttre mass of the schoal.
Orverall, only about 60 percent of the student-uthletas said their SID was doing
a good job preparing them for interviews. More than 70 percanr of the reporters
indicated 51Ds were doing a seund job with media baining. Judging from these
numhbers, the 5108 i this study rate only as average in preparing smdent-athleles for
thicevicws,  Perhaps the main reason for this raving is thar 51023 do net have the
rasources the NCAA or CoSIDA should provide for media training. More than 60
pereent said the NCAA docs nol provide encugh informarion on this topie for them to
uge,  Additionally, over half the S5IDs indicated that CoSIDA docs ndt bave ample
respurces on interview training. SIDs ean be mere effective if they use practical
gxperience as their number one tool in preparing student athledss for the media. Bven
though instructionsl gnides can lay dawn the rules of thumb on paper, a student-

athlere will not fzel comforrabls interviewing unless they can practice the process.

Recommendationg

The author conducted his study using only newspaper reporters to base a
majority of the findings on. A swady thar involvas other media, such as television,
would provide a different angle to the interviewing process. Studeni-athletes are
faced with different presanres and anxietjes when a elevision camerz is centered on
every word they say. SIDs at schools with elevision coverage need (o be able to
teach studeni-athletes the various intricacias of facing o live compera.

Another study that could prove heneficial w S1Ds is 0 get the head coaches
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opinions and views on media raining for stedent-athletes. The head coach can have &
aeavy wfluence on student-athistes and can inform them of the impartance of
cngparating with the media.

For a futare study on this topic, a focus paoel of 5108, reportarg, smdenr-
athletes, head coaches, athletic dircctors and callegs presidents wonld provide
varicus open-ended opinions on the subject. Phege wroups wounld be able o see

whare the cther dilfers on ceriain issues and responsibilities.

Evaluation

This study enabled the aathor o derermine what STDs were doing to help
prepare student-athletes for media interviews. The resesrch gave e author insight
inie the varous technigues used by ST0s, Tt also provided the apimens of stedent-
sthletes and newspaper reporiers on media aining,

For further studies on this subject, sending surveys oul 10 & larger universe
would provide 8 more halanced list of schools o compare responses, both open-ended
and closed.

Interviewing several student-athletes from the same school can resulr in
various opinicns on the job their SID is doing in interview preparation. Surveying
several newspapers that cover the same school might also provide more diversified

responses.
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MEDIA SURVEY
This questionnaire shoold take 10-15 minutes to complete. Please answer all the guestions. Remember, I do not
intend to criticize anyene’s answers, opinions or praciices. Thank you again for wour time.

Piease read questions carefully. Some guestions may call for a yes or no response followed by a space to briefly
explain your answer, Qther questions call for the selection of one answer, while some may ask you to select alf
answers that apply.

Fill in the name of your newspaper here.

1. What are your objectives when you write a feature or game story on 4 college sports tean or student atiete?
Check which apply.,
.. pusitive publicity for tcam/student-athlete
— scrutiny of coach
__ breaking story
__ information pathering
_ other

2. When you conduct an interview, do you arrange to speak to the student-athlete dirough the sports information
depaniment?

{ Jyes { Jmo
Plcase cxplain,

3. Have vou ever bhad difficulty getting permission 0 speak to 4 student-athitete?

{ )yes { Jmo
Please explain.

4, When vou imterview a student-athlete, do you try 10 tulk with them the way you would 2 coach?
{ )yus { Jno

5. Whal methods do you use for interviewing a student-athlete ag opposed to a coach?

&. Does your newspaper provide a set of guidelines when you interview a student-athlete?
{ yyes (o

7. Do you feel the siudent-athletes you interview have solid communication and public speaking skills?
Check which apply. solid communication skills
public speaking skills

8. Do you think student-athletes answer your questions honesily”?
Check which apply. honestly

not honestly

(aver)



ga. If you beileve they answer dishonestly, do yoe think thay answer aceonding 1
Check which apply.  ____ coach’s instrucrions

— protecting the image of te school

— protecting the image of the t2am

— feeling uncomfortable with the questons

5. Do you feel student-athletes conduct themselves protessionally dusing interviews? (Professionally means
cooperalve and respeciful of your job as a reporter)
() yes ( Joo

9a, i vou think they don't act professionaily, why do you think so?
Flease explain.

10. Have you ever had an interview in which the student-athlere wais controntational when you askaed them
gQuecstons”?

() yes ( Joo

Plzase cxplain,

11, Do you feel the coaches cogperate with you by aliowing their players (0 be interviewed?
() yes { Ino
Plzase explain,

12, T the extend in which you think the 5TD is responsibie for tcaching student-athleics (o communicate during

mmierviews, do you think (Schon] pame) docs o gond j0b prepanng Studeni-
gthietes for interviews? Check one, Good

Fair {Just OK)

Poor
13 Do yon have any suppestions as (o how (schonl name) could fmprove theic

meadia training for their student athlztes?
Picase explein

14, Whar skills do you feel each smdent-athlete should have 0 he prepared Lor interviews?
Please sxplain.

15. How many years have you been covering college sports?
{ Y13 ( 146 { }7-10 { 3 roore than 10

14, Including men's basketball, how many college sporls do you cover [or your newspaper?
{ 31 { )2 { 3 ()4 05 ()} more than 5
{over)



17 Ta you travel to both home and away contesls?
{ ) home { )awey { )heme and away

Please malke any additional comments or suggestions in the space below. Thank you for your help in completing
my thegjzs,



SPORTS INFORMATION SURVEY

This questipnnaire shou)d take only 10-15 minutes to complete. Please answer all the questions, Remember, 1 do
not incend to criticize anyoite™s answers, opinionsg or practices. Thank you azain Fur your time.

Fledase read questions carefully, Some questions may call fur a yes or no response followed by a space o hriefly
expiain your answer. Other questions call for the selection of one apswer, while some may ask vou to select a1l
answers that apply.

1. Whar are the main objecrives and respongibilitics of vour sporis informaten office?
Flease explaim.

4. Dopes your office train and prepare studanr-athieres for media interviews?
[ Jyes ( oo (PLEASE CONTINUE ON EVEN IF YOU ANSWERED NO

TO THIS QUESTION; OTHER QUESTIONS WILL STILL APPLY.)

Za. I you answersd “yes” to question 2, what type of training Jo you provide vour atedanr-athleres?
Check al! that apply. — insmuctional guides

— 51D pre-season seminar

. BUZST spealiers

— role playing

__ one-on-one meetings witdy 510

___ other

3 Which of the following do you inform student-athleles about in preparing them for media interviews?

Check all that apply. ____ speaking clzarly —_ dressing appropriaely
—_ being oo tme __ repraseniing isam in positve light
—— answering gquestions henestly  _ rsoresenring image of the sehaat
—___ cooperating with interviswsar o Other

Ji. Using e following scale, rate yoursell on how well you think you are preparng student-athletes for media
inierviews? ____ excellent

- Bood

e, TAiT (Just QK

_ poar

4 PBriefly explain your angwer 10 questing 38

{over)



5. Which of the foltowing sources do you use to instruct the smdent-athletes on how to do deal with the media?
Check all that apply. e NCAA Public Relations and Promotions Manual
__ Sports Information Office by Howard Davis
__ The Dream Job: Yports Publicity, Promation and Public Relations by Melvin
Helizler
__ Ingtmetional information from outside media coaching specialists (Such as
Kathleen Hessert and the Sports Media Challenze)
_ . CoSIDA instructional suides and information
__ other

___nong of the sbove

6. How many print media outlets cover men’s baskelbatl?
Fill in number.

|

Does the local mediz sitend away contests for men's baskethall?
( Jyes { )ne

o

Do all interviews with student-athletes have o be arranged witlh you beforehand?
Jyes ( 1mo

—

O, Are the student-athletes always available for interviews with the media?
( )yes ( yno
Explain,

12, Does the head coach have the final say as o wlhether or not 2 student-athlete can be interviewed?
( Yyes ( )no

11. If the head coach does not have the final say, who does?
51D

athletic director

student-athlete
othar

12, Do you or a3 member of your staff attend media interviews with student-arhletes?

{ )ves { Jno

13, Do you or a member of your staff interrupt the interview i o repogier's question is inappropriate?
{ ) yes { Yoo

{aver)



14, What aspecis of media training would you like (o concenlrate more on?
Pleage axplain,

15. Do yoo feel there is enpugh available information provided by the NUAA or CeSIDA that help SIDs prepare
smudent-athletes for media inferviews?

NCAA { Jyes { Jno

CeSTDA T J)wes { Jno

16. Do you have any SUgEestions #8 0 how 10 improve studeni-athlete relations with the media?

17. How many imercollzgiarte spoats doas your schocl spoansar®
(315 { 16-10 { 111-15 { ) 16-20 ¢ 1 mote than 20

18, Usnder what athietic affiliation does your schoo! compete 12 men’s baskstball?
( ) Bivision 1 [ ) Division 11 { YDivision 11 { ) other

19, How many years have you heen working in the sports information figld?
{ 115 { Jo-10 { 311-15 { 1162 ¢ 72030 { ) morwe than 30 { )other

20, Are you a member of the College Sports Information Dhrectors of Americs (CaSIDAY?
{ )yes {)ro

20a. Do you atend CoSI1DAs annual tnstructional workshop?
(}yos () na

Plepse make any additional eomments or suggestions in the space helow. T thank vor once azaim for helping me
complete my thesis,



STUDENT-ATHLETE SURVEY

This questionnaire should take only 10-13 minutes to complete, Please answer all [he questions. Remember, I do
not intend to criticize #nyone’s answers, opinions or practices. Thank you agair for your time,

Please read questiong carefully. Some questions may call for 2 ves or no response followed by a space to hriafly

explain your answer. Other questions call for the selection of one answer, while some may ask yon (o select afl
answers that apply.

1. Are you required to 1ake a public speaking or pencral communication course ag part of the general school
curriculum?

{ }yes { Jno

2. Does the sports information or athletic department hold a pre-season media raining session?
{ )yes { ‘oo

3. Afe you tequired 10 atiend a pre-season media trafning session?
() yes ( )mo

4. Did you reecive an informational guide on interviewing with the media from the sporis information office?
{ )yos { Jno

5. If you angwered yes to queston 4, did you read the avatlable Information?
( )yes Y

6. Has a guest speaker ever spoken (0 your team ahour how to conduct (hemselves in media interviews?
() yes ( )no

7. 1l you are having problems during media interviews, is the SID available ©r one-on-one mectings o help vou?
{ }yes ( 3no

5. Have you ever sought the help of a SID if you wers having prollems during medin Interviews?
{ )yes ( )no

9. Whe has final say a8 o whether or not you can be interviewed by a reporter?
¥ 8ID { )coach { ) athletic director {3 you the studsni-athlete { ) other

10y, ©a you feel prepared o talk 10 the media during interviews?
[ Jyes { J)ho
Plzage explain.

{over)



11, Have you ever had a situation where you felt uncomioriable answering questions during an interview?

{ )yes { Jno
Please explain,

12. 1 your opinion, are the media who interview you honest and straightforwacd, o are they looking for
comTCversy?
{ ) honest snd straightforward { ) comtroversial ( ) acombination of hoth

13. To the extent in which you think the SID is responsidle for preparing student-athletss for interviews, do think
vour SID does a good job teaching student-athletes proper communication and interviewing techniques?

( )yes { Jno

Plegse explain, __

14. Who do you think the student-athiete should represent during a media intarvigw?
Please rank in order of importanee (1 - most important, 2 - nex: imporeant, 3 - least important)
~ themsslves

_ team
school

15 What do you think is the most impertant skill or tepic t include in a training program for student-athletes who

interview with the media?

16. What vear are you in school (athletic eligibility)?
{ ) freshman { ) sophomore () junmior ( ) senior

17. What is your academic major?

Please add any additional comments or suggestions in the space below. Thank you for your help in completing
my thesis.



Scott Ronaghan

218 East High Street
Apt. 4

Glasshoro, NT Q8028

Dear Sports Media Colleague,

The relationship berwesn smdent-athletes and the media can be sensitive at many colleges
and universities, Confrontations between student-athletes and the media can affect the image of the
school, the team, coach and athletes themselves. Student-athleres must know how to conduct
themselves in media interviews. As a sports journalist, you know first hand how student-athletes
acl and corumunicate during interviews.

My name 15 Scoit Ronaghan and I am a graduare assistant in the Sports Information
Department at Rowan College (NJ). [ am enrolled in a Master of Arts program in Public Relations
and 1 need your help o complete research for my thesis.

I need your assistance in finding out what skills student-athletes need © perform well in
interviews. The enclosed questionnaire, which I mailed to you and 30 other sports journalists who
cover ECAC bagkerball-sponsoring ingtitutions, asks for your opinicns on how well stadent-
athletes communicate in interviews. My purpose is not to crificize anyone or any office, but
solicit facts and opinions from experienced professionals.

A poraon of my research may involve elephone conversztions with some of the
respondents 1o clarify an angwer or (0 secure an informational interview. Please complete the
enclosed questionnaire and returm it to me by Friday, February 28, 1997. As a
thank you, I'll send you an abhstract of my thesis.

Thenk you for your assislance with my thesis. IF YOU HAVE ANY QUESTIONS
OR COMMENTS PLEASE CONTACT ME AT (6019} 863-1484.

Sincerely,
Scott Renaghan
P.S. I have enclosed a self-addressed, stamped envelope so vou can

conveniently and quickly refurn vour responses fo me. Please indicate if you
wish your name to remain anonymous in the printed results.



Scoit Ronaghan

218 East High St
Apr. 4

{ilassboro, NI HBO22

Dzar Sports Media Callepgns,

1 am writing to you because T have ver o regeive the swyey I mailed to you three weeks
220 on the student-athlete/media relationship. [ realize you must be busy with the winter sports
winéing down and the spring scasons beginning. However, i vou could send the completed
surveyd back (o me in the next couple of weaslks [ would greatly appreciate it

Wik graduation upcoming shordy, it is very important for roe 10 complete my thesis on
time, Rotumning the completed survey will be a Ing help to me in completing my ras=arch.  Thank
vou dagain for your assistance.

IF YOI HAVE QUESTIONS QR COMMENTS PLEASE CONTACT ME AT {609}
863-1484 or through my E-mail address ati: RONAG710@rowan.edu

Sincerely,

Seolt Konashan

F.5. T have enclosed a self-addressed, stamped envelope 50 ¥ou can eonveniently
and guickly return your responses to me. Tlense indicate if von wish your name
to remain anonymous in the printed results.



Scott Ronaghan

215 East High St
Apt. 4

Glasshoro, NJ 08023

Dear Sports Informarion Colleague.

The relatdonship berween smdent-athleles and the media can be sensitive at imany collepes
and unjversites. Confrontations between student-athleis and the media cun affect the image of the
school, the {eam, coach and athletes themselves. Studeni-athletes must know how to condnet
themselves in media interviews. ST1s can use their media skills to help smudenr-athletes feel more
comfortable during interviews. Teaching student athlates ra deal with the media can effectively
¢ohance the inage of the athletic program and the ingtitution.

My name is Scott Ronaghan and T am a graduare agsistan! in the Sports Information
Departraent at Rowan College (NF). Tam enrolled in a Master of Arts pragram in Public Relations
and T need your help 1o compleis research for my thesis.

The purpose of my project is to abtin insight into the teehnigues you use to train your
student-athletes to communicare with the media, | am pardcolarly interested in specitic merhods
you use to help smdens-athletes conduct themselves in interviews,

The enclosed questionnaire, which I reailed to vou and 30 other SIDs at ECAC baskethall-
sponsorng instmarons, will provide me with information ahout media-training techoiques vsed by
sports information otfices. My purpose is not 1 criticize anvone or any office, but to solicit Facrs
and ppinions from experenced professionals.

In addition to completing the questionnaire, would you please have a
STUDENT-ATHLETE FROM THE MEN’S BASKETBALL TEAM complete 2
separate gquestionnaire {enclosed) seeking student-athlete porceptions. The name
of the student-athlete will remain anonymouns,

A portion of my research may involve telephone conversationa with some of the
respondents w clarifly answers or secure an informational interview. Would yvou please
complete the enclosed guestionnaire and return it to me hy Friday, Febroary 28,
1297, As a thank you, I'll send vou an abstract of my thesis,

Thank you for your assistance. IF YOU HAVE QUESTTONS OR COMMENTS
PLEASE CONTACT ME AT (609) 563-1484.

Sincerely,

Scoti Ronaghan

PF.5. I have enclosed a self-addressed, stamped envelope so vou can conveniently
and guickly return your responses to me. Plense indicate if vou wish your name
to remain anonymaons in the printed resolts.



Scott Ronaghan

218 Fast High SL
Apt, 4

Classhora, NY (08028

Dear Sports Infarmation Colleague,

Lam wiiling to you becanse [ have yet 1o receive the two surveys I mailed o vou three
wecks ago on the student-athlew/media relationship. 1 realize you must be bugy with the winter
sports winding down and the spring seasons beginning. [owever, if you could send the
completed surveys back to me in the nexr couple of weeks T wontd areatly appreciate it.

Remember, in addition to completing the questonnaire, would you please
have a STUDENT-ATHLETE FROM THE MEN'S BASKETRALL TEAM compete
a separate questionmaire (enclosed) seeking student-athlete perceptions.  The
name of the student-athlete will remain aponymous.

With graduaton npeoming shortly, it is very impartznt for me to complete my thesis on
drne. Rewnming rhe completed surveys will be a big help to me in complering my research. Thank
you again for your assistance.

IF YOU HAVE QUESTIONS OR COMMENTS PLEASE CONTACT ME AT (609)
863-1484 or through my E-mail address at: RONAGTI0@rowan.edu
Sincerely,

Scotl Ronaghan

#.5, 1 have enclosed a scif-addressed, stamped envelope so you can convenigntly
and quickly return your responses to me. Please indicate if yon wish your name
te remain angnymous in the printed results,



Agsbury Park Press
Neplung, NJ

Haltimors Sun
Baldmaore, MD

*Blovmsburg Press Enterprise
Bloemshurg, Pa.

*Bursen Record (2)
Hackensack, NJ

*Comnecticut Post
Torringion, CT

*Cortland Standard
Cortland, NY

*Danbury New Times
MNewtown, CT

*The Enterprise
Brockton, MA

*Oannett Suburban Newspapers
White Flains, NY

*ndiansz Gazete
{ndiana, Pa.

*thaca Jourmal
[thaca, WY

*Lang [sland Newsday
Melville, NY

=Lawell Sun
Lowell, MA

*Mormistown Daily Record
Farsippany, NI

*New Britain Herald
MNew Brirun, O

*New York Newsday
¥ew Gardens, NY
*New York Post
Mew York, NY

*Oneomte Paily Sear
Onconta, NY

*Philadelphia Daily Wews
Fhiladeiphia, Pn

*Pocone Record
Siroudshurg, Pa.

*Poughkeepsie Journal
Pounghleeepsie, WY

*Reading Eagle Times
Reading, Pa.

*Springfield Union News
Springlield, MA

Sramberd Advocaie
Stamlord, CT

Trentan Times (2)
Trenton, NI

"Wilmington News Jogrnal
Wilminston, DE

*Williamsport Sun Gaxette
Avig, Pa.

*Worcester Telegram
Worcester, MA

* denoted returned survey



*Bloomsburg University
Bloomsburg, Pa.

*Central Connecticut State
New Britain, CT

*Cortland State
Cortland, NY

C.W. Post
Brookville, NY

*University of Delaware
Newark, DE

*East Stroudsburg University
East Stroudsburg, Pa

*FDU-Madison
Madison, NJ

*Fordham University
Bronx, NY

*Harwick College
Oneonta. NY

College of Holy Cross
Worcester, MA

*Indiana Universily of Pennsylvania
Indiana, Pa.

*lona College
New Rochelle, NY

*[thaca College
Ithaca, NY

*Johns Hopkins University
Balumors, Md.

*Kutztown University
Kutztown, Pa,

*Manhattan College
Hiverdale, NY
*Mansticld University

Mansficld, Pa.

¥Marigr College
Poughkeepsie, NY

University of Massachusens-Lowell
Lowell, MA

*Monmouth University
West Long Bramch, NJ

*Montclair State University
Upper Montelair, NJ

*The College of New Jarsey
Trenton, NJ

Rider University
Lavrenceville, NT

Sacred Heart University
Fairfield, CT

*Southern Connecticut
Narth Haven, CT

*Springfield College
Springlield, MA

Stonehiit College
North Easton, MA

*Temple University
Philadelphia. Pu.

*Western Connecticut State
Danbury, CT

William Paterson College
Wayne, NJT

* denotes returned survey
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